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AUGUST

How our team feels about what we are sharing today



Measure the client experience.
Build online reputation.

Differentiate on service quality. 

1. Feedback informed product roadmap strategy
2. Fall 2022 release review

1. Enhanced testimonial capture
2. Review platforms (like Google) 
3. Referrals

3. Winter 2023 release review
1. Advanced website widget
2. Testimonial & shout out autocorrect

4. Integrations roadmap
5. 2023 and beyond – automating feedback insights

Agenda



Our roadmap strategy is built on your feedback
You have been telling us you need more help on what to do next 
with your feedback

Analyzing Feedback 
& Prioritizing Action

Insights

Driving Growth With 
Feedback & Awards

Amplify

Powered by Automation 
& Integrations



How do we move the burden of 
amplification to the software, not 

the individual?



Fall 2022 Release – Amplify & Amplify Pro
Available to all surveys launching in October or later



The survey process is a unique 
opportunity to have your most loyal 

clients and employees help 
amplify your company.



Built on a significant update to the survey experience



Amplify: 
Enhanced Testimonial Capture



Why do we need to improve testimonial capture?
These are real “testimonials”

“To return feedback”

“Nothing more Because I always get excellent 
service”

“I’m fine with it.”

“No”

“My experience.”

“Because it's true and you asked 
me”



The way testimonials work before this enhancement



The way testimonials work before this enhancement



Two important 
statistics

Asking the right question 
matters a lot to getting 

good quality testimonials!
73% of those don’t change their testimonial

54% of respondents give a testimonial

Source: data from all survey responses collected by ClearlyRated in the last year  from surveys that have 
testimonial capture turned on.



Testimonials Key to 
Your Profiles

Fresh and unique content 
is a key factor to your 

profile pages appearing 
higher in Google search 

results



Enhanced Testimonial Capture: Detractor experience

Text for the question that defaults 
as the testimonial will vary based 
on answer to the NPS question.



Enhanced Testimonial Capture: Passive experience

Text for the question that defaults 
as the testimonial will vary based 
on answer to the NPS question.



Enhanced Testimonial Capture: Promoter experience

The team at Dunder Mifflin are very responsive and a true partner to my business.  There is no better company to work with!  They go above and 
beyond and take the time to understand our business so they can serve us to the best of their ability.  They are the BEST!

Text for the question that defaults 
as the testimonial will vary based 
on answer to the NPS question.



Enhanced Testimonial Capture: Promoter experience



Enhanced Testimonial Capture: Promoter experience

NEW: testimonial title collected to 
be used on your profile pages

Defaulted to answer given on 
survey, with the ability to change



Pause for a brief second to jot down your questions about:
Enhanced Testimonial Capture



Amplify Pro: 
Review Platforms (like Google)



Amplify Pro: Reviews experience

Research shows that pro-social 
reminders increase likelihood of 
respondent to give online review 

Source: https://hbr.org/2018/03/online-reviews-are-biased-heres-how-to-fix-them



Amplify Pro: Reviews experience

Make it easy!



Amplify Pro: Reviews experience



Amplify Pro: Reviews experience

Track it!



Pause for a brief second to jot down your questions about:
Reviews



Amplify Pro: 
Referrals



How do we make it easy to direct 
your promoters to your existing  
referral programs and marketing 

content?



Traditional referrals for clients and employees

Client Referrals Employee/Candidate Referrals



Soft referrals repurpose your marketing content

Webinar Invites

Content Downloads

Networking Event 
Invitations

Invite Clients to 
Share with Others



Employee/Candidate Job Referral

If the survey taker clicks this button 
it launches a new window to the link 

you configure in your dashboard



Employee/Candidate Job Referral – Using StaffingReferrals



Client Referral – Traditional form

If the survey taker clicks this button 
it launches a new window to the link 

you configure in your dashboard



Client Referral – Traditional form



Soft Referral – Content marketing via LinkedIn 

If the survey taker clicks this button 
it launches a new window to the link 

you configure in your dashboard



Soft Referral - Content marketing via LinkedIn



Soft Referral – Event marketing

If the survey taker clicks this button 
it launches a new window to the link 

you configure in your dashboard



Soft Referral – Event marketing



Pause for a brief second to jot down your questions about:
Referrals



Winter 2023
New widgets & automated testimonial spelling/grammar fixes



Amplify Pro: 
Advanced Website Widget



Current star rating widget

Our current website widget lacks testimonials, individual ratings, Best of award 
logos, and is less flexible when trying to integrate into your existing website design



Becca J.
Edsel Corp

Mary B.
Pets.com

3/19/2022

3/19/2022

><

Scrollable feed of testimonials with 
ratings that you can curate.

Option to include award 
logos for participating and 

winning firms
Option to include brand 
level overall star ratings

Designed to allow you to integrate 
the widget into your existing 

website design



Pause for a brief second to jot down your questions about:
Advanced Website Widget



Amplify: 
Testimonial and Shout Out 

Spelling and Grammar Autocorrect



Amplify: Testimonial & Shout Out autocorrect

We will go upstream to automatically suggest and ask survey takers to confirm if 
they want to accept spelling and grammar edits to their testimonials and shout outs



Other editing use cases we will explore
• Giving you the power to apply spelling and grammar 

autocorrect in our dashboard even if the survey taker 
doesn’t

• Allowing you to translate testimonials and shout outs 
to English

• Allowing you to redact names of people and 
companies



Pause for a brief second to jot down your questions about:
Testimonial & Shout Out Autocorrect



Integrations Roadmap
• Sending contacts to survey data to us via our API
• Writing response data back to CRM/ATS systems

• Bullhorn
• Salesforce
• Microsoft Dynamics and Power BI
• Hubspot

• Automating the surveying process from CRM/ATS 
systems



All existing amplification features, plus 
these new features:
• Enhanced testimonial capture
• Testimonial & Shout Out autocorrect
• One Advanced Website Widget

Amplify Amplify Pro

All Amplify features, plus these new 
features:
• Reviews (Google, etc.)
• Referrals
• Multiple Advanced Website Widgets

Everyone gets to try this for free on their next 
survey that launches after September

Always included in all subscriptions with 
ClearlyRated



2023 and Beyond
ClearlyRated’s Insights Product



Insights is a long-term product vision
We are sketching the vision to be refined into concrete plans

This Not This

The one thing I can guarantee you is that what I show you today 
will not be exactly what we build.  Your feedback and other 

inputs will evolve what you see today.



How do we move more of the 
burden of productivity to the 
software, not to you and your 

staff?





You are pulled in so many directions and 
into different communication tools



Insights: Starts where you and your staff are everyday

Email

ATS/CRM Task

ATS/CRM Task

Customizable send schedules:
• New feedback
• New at risk accounts detected
• New turnover risk detected
• Recurring schedule
• And more…

And more…



Dunder Mifflin Insights

Generated: April 12, 2022

Share

23

Set Reminder

Trends Account Risk Turnover Risk Grow Benchmarks
3 3

You have $2.22M in At Risk Revenue 4.4% last 30 days View Now

You have Significant Turnover Risk at Pets.com View Now

Insight Alerts
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Your NPS Trend Your NPS Trend by Touchpoint
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Onboarding Mid-assignment End of assignment

How would you like to use it?

Add

Email

Powerpoint

Image Download

Website



Dunder Mifflin Insights

Generated: April 12, 2022

Share

You have $2.22M in At Risk Revenue 4.4% last 30 days

Extreme Pets.com 3 New Detractors $1.2M at risk Act:  Snooze Delegate Add CRM Task View Feedback Ignore

High Pan-Am 1 New Detractor $800K at risk Act:  Snooze Delegate Add CRM Task View Feedback Ignore

Medium Blockbuster No recent responses $223K at risk Act:  Snooze Delegate Add CRM Task Ignore

At Risk Account Service Failure Insights
Our Insight Engine analyzed all text in your survey responses to give you quick insight 
into common issues with your At Risk Accounts.

Billing
Act: View Feedback Snooze Delegate Add CRM Task Ignore

View More

0% of your competitors have this issue, just like 
you

100% do not have this issue

60% of your competitors have this issue, just like you

40% do not have this issue

Candidate Fit

Set Reminder

Making it easy to 
remember to come 

back later

Act: View Feedback Snooze Delegate Add CRM Task Ignore

At Risk Account Service Failure Drivers

75% 

35% 

Our Insight Engine analyzed survey feedback service categories 
to learn what is creating the service failure with your At-Risk 
accounts.

Primary Service Failure Category:  
Expectations

60% of your competitors have this issue, just like you

40% do not have this issue

Did Pan-Am set realistic expectations regarding the open positions you had 
them work on?

78% Of your At Risk accounts had this service failure

Act: View Feedback Snooze Delegate Add CRM Task Ignore

Providing clear 
next steps.

Always providing 
benchmarks.

Bring automated and 
actionable intelligence.

Trends Account Risk Turnover Risk Grow Benchmarks
3 3

Making it easy to 
distribute important 

analysis.



Dunder Mifflin Insights

Generated: April 12, 2022

Share

23

Set Reminder

Trends Account Risk Turnover Risk Grow Benchmarks
3 3

+

Dunder Mifflin 55% 23% 60% 5%

Best of Accounting Winners 67% 35% 70% 3%

Accounting Industry 20% - 40% 20%

Similar Size Firms 50% 28% 60% 10%

NPS RR Promoter
s

Detractor
s

NPS & RR Comparison Against Your Competitors

What would you like to add?

Add

Brand: Apple

Industry: Staffing

Top Performing Brands

Geography: UK



Dunder Mifflin Insights

Generated: April 12, 2022

Share

23

Set Reminder

Trends Account Risk Turnover Risk Grow Benchmarks
3 3

You Accounting 
Industry

Employee NPS Comparison by Identity
Best of 

Accounting



Pets.com Account Insights

Generated: April 12, 2022

Share

You have $1.2M in At Risk Revenue at Pets.com

Extreme Martha Washington
Decision Maker

New 
Detractor

“We are so frustrated to have been 
overcharged three times in a row!  Get it right 
please.” 

Act:  Snooze Delegate Add CRM Task View Feedback
Ignore

High Bobby Tables
Decision 
Contributor

Stable Passive “Your invoicing system is broken.  It keeps 
charging us more than it should be.” 

Act:  Snooze Delegate Add CRM Task View Feedback
Ignore

Medium Kevin James
Day to Day

Stable Passive No text responses provided Act:  Snooze Delegate Add CRM Task View Feedback
Ignore

Pets.com Experience Insight
Our Experience Insight Engine automatically analyzed all text in your survey responses to give 
you quick insight into common issues with Pets.com.

Top Issue: Billing (66% reference this)

“We are so frustrated to have been overcharged three times in a 
row!  Get it right please.”  Martha Washington, Pets.com April 2nd, 
2022
“Your invoicing system is broken.  It keeps charging us more than it 
should be.”  Bobby Tables, Pets.com February 2nd, 2022

View all

How does this compare to your other accounts?

60% have this issue

40% do not have this issue

Set Reminder

View More

Trends Account Risk Turnover Risk Grow Benchmarks
3 3



Pets.com Account Insights

Generated: April 12, 2022

Share

You have Significant Turnover Risk at Pets.com

Extreme Mary Jackson
Sr. Database Engineer

New Detractor
Mid-Assignment

$53,589 at risk Act:  Snooze Delegate Add CRM Task View Feedback
Ignore

Medium Katherine Johnson
Oracle Consultant

Stable Passive
Mid-Assignment

$33,589 at risk Act:  Snooze Delegate Add CRM Task View Feedback
Ignore

Medium Dorothy Vaughan
Python Developer

Passive
Onboarding

$26,444 at risk Act:  Snooze Delegate Add CRM Task View Feedback
Ignore

Pets.com Talent Experience Insight
Our Experience Insight Engine automatically analyzed all text in your survey responses to give 
you quick insight into common issues with Pets.com talent.

Top Issue: Responsiveness (66% reference this)

“Nobody calls me back within a reasonable amount of time.  I need to 
have my calls returned.”  Mary Jackson, Pets.com April 2nd, 2022

“People tell me they are going to send me something the next day and it 
rarely happens.”  Dorothy Vaughan, Pets.com February 2nd, 2022

View all

How does this compare to your other talent?

60% have this issue

40% do not have this issue

Set Reminder

Trends Account Risk Turnover Risk Grow Benchmarks
3 3



Pause for a brief second to jot down your questions about:
Insights



Your feedback (votes, comments, new ideas) absolutely impact our roadmap 
prioritization, so please vote!
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Questions?



StaffingReferrals experience


